


										Finding	Local	Businesses	
	
Although	 finding	 local	 businesses	 in	 need	 of	 video	 marketing	
services	 can	 seem	 frustrating,	 there	 are	 actually	 quite	 a	 few	
resources	 online	 that	 can	make	 your	 job	much	 easier.	 Here	 are	
but	a	few:	
	
Professional	resources		
	
There	are	a	great	many	professional	reference	sites.	Most	serious	
business	 owners	 who	 list	 their	 businesses	 online	 are	 either	
already	 actively	 participating	 in	 digital	marketing,	 or	 looking	 to	
do	so.	Below	are	several	resources	to	help	you	get	in	contact	with	
these	important	potential	customers.		
	
- Yelp:	 One	 of	 the	most	 popular	 business	 platforms.	 Beyond	
Yelp.com,	 there	 are	 local	 Yelp	 sites	 such	 as	 http://yelp.ca,	
http://yelp.co.uk.	 You	 can	 also	 do	 a	 Google	 search	 for	
"Yelp+country"	for	additional	sites.		

	
- Yellowpages:	 Similar	 to	 Yelp,	 there	 are	 local	 Yellowpages.	
You’ll	find	Yellowpages	for	practically	all	business	niches.		

	
- Foursquare	 for	Business:	According	to	Foursquare,	"More	
than	 50	 million	 individuals	 utilize	 Foursquare	 to	 locate	
popular	 businesses	 and	 share	 what	 they	 love	 about	 them	
with	others.	 You	 can	 join	Foursquare’s	 2	million+	business	
members	and	become	part	of	their	discussions	to	ultimately	
help	them	grow	their	business."		

	
- Manta.com:	 Manta.com	 is	 a	 well-known	 US	 professional	
reference	page.	 It's	 fairly	 new	 compared	 to	 other	 sites,	 yet	
it's	HUGE.		



There	 are	more,	 but	 this	 should	 give	 you	a	 good	 start.	 You	now	
have	12	 specialty	niches	 to	 target,	 and	most-likely	 several	 cities	
within	 your	 reach.	 This	 is	 a	 big	 opportunity	 to	 start	 and	 grow	
your	business!		
	
Scan	any	of	the	12	specialty	niches	that	are	featured	in	our	video	
templates,	pick	out	 the	businesses	you’d	 like	to	 target,	set	up	an	
Excel	spread	sheet,	then	get	ready	to	start	building	your	potential	
customer	list.		
	
	
Google	Search		
	
This	should	be	relatively	simple.	You	do	a	search	for	"niche+city"	
and	pick	reasonable	organizations.	
	

	
	

	



However,	 here's	 a	 tip	 on	 picking	 the	 correct	 organizations	 to	
target:		

"Try	 not	 to	 go	 for	 large	 organizations	 in	 the	 initial	 search."	
They're	too	obvious,	and	most	likely	get	many	offers	every	day.	In	
spite	of	the	fact	that	our	videos	look	great,	it's	still	difficult	to	get	a	
reaction,	or	a	reply	from	a	well	established	business.	

Instead,	 scroll	 down	 to	 the	 bottom,	 or	 go	 to	 page	 2,	 3,	 4...	 to	
discover	 smaller,	 single-owner	 organizations.	 You	 can	 check	 the	
About	Us	section	of	their	sites	to	determine	which	businesses	are	
ideal	 candidates	 for	 your	 offer.	 When	 you	 find	 a	 business	 that	
meets	your	criteria,	add	it	to	your	Excel	spread	sheet.	

	

	

	

	

	

	

	

	

	

	

	

	

	



Facebook	

Facebook	is	a	great	resource	to	find	neighborhood	organizations.	
Here	 are	 two	 methods	 to	 use	 Facebook	 to	 find	 potential	
customers.	

1.	Facebook	Search	

	
	
	
	
	
	



	
You	 don't	 even	 have	 to	 enter	 a	 city	 name	 to	 begin	 your	 search.	
Simply	 type	 in	 the	 specialty,	 pick	 Page	 Search	 and	 choose	 the	
ones	you	like.	
	
	

	

You	can	message	potential	customers	right	away,	or	make	a	list	
to	send	later.	

	

	



Give	your	online	business	more	credibility	by	creating	a	fan	page	
like	this:	

	

	
	

Add	 a	 personal	 avatar	 and	 a	 screen	 capture	 from	 one	 your	
videos	that’s	been	branded	with	your	business	name	and	logo.		
	
Next,	upload	the	video	to	your	fan	page	then	make	a	post	similar	
to	this:		
	
	 	 "Could	you	use	a	video	like	this?		
	 	 	Get	in	touch	with	our	professional	whiteboard		
	 	 	video	service	today	to	discover	what	we	can	do		
	 	 	for	your	business!"		

	
	
	
	
	
	
	



	
2.	Facebook	Ads	

You	can	also	create	a	Facebook	ad	to	boost	your	page	post.	
	

	
	

	
	

Here’s	 an	 example	 targeting	 Construction	 businesses.	 There	 are	
numerous	approaches	you	could	use	to	target	this	niche.	But	 it’s	
best	 to	 pick	 one	 you	 feel	 most	 comfortable	 implementing	 (i.e.	
send	out	an	email,	pick	up	the	phone,	or	visit	their	establishment).		



	

There's	 never	 any	 guarantee	 that	 one	 particular	 strategy	 will	
work.	 That’s	 why	 persistence	 is	 key.	 The	 more	 businesses	 you	
approach,	the	better	chances	you’ll	having	landing	customer	and,	
hopefully,	a	long-term	client.	

Keep	 promoting	 your	 service,	 and	 before	 long	 you’ll	 begin	 to	
getting	 some	 responses.	 And	 when	 they	 attempt	 to	 get	 back	 in	
touch	with	you,	you	have	90%	possibility	of	bringing	the	deal	to	a	
close!	

	

		

	

	

	

	

	

	

	

	

	

	

	

	



LinkedIn	

LinkedIn	 is	 where	 professionals	 connect	 to	 each	 other.	 It’s	
absolutely	 a	 business	 and	 professional	 environment.	 Which	 is	
why	there’s	a	huge	potential	here!	

	
	

LinkedIn	doesn’t	allow	you	to	contact	individuals	directly,	or	join	
private	groups	to	post	your	services.	However,	here's	a	way.	

1.	Browse	for	companies	

	



	

2.	Go	to	the	page	of	a	company	

	

	
	
	
There	 you	 can	 include	 a	 gracious	 remark	 about	 how	 you	 can	 assist	
them	 with	 arriving	 at	 the	 progressively	 possible	 client	 by	 video	
promoting,	with	your	contact	data.	In	the	event	that	they're	intrigued,	
they'll	connect	with	you.		
	
	
	
	
	
	
	
	



	
There's	another	method	for	targeting	business	in	LinkedIn	—	
LinkedIn	Ads	
	

	
	

LinkedIn	 advertisement	 can	 actually	be	better	 than	Facebook	 in	
some	particular	specialties.	Their	pricing	 is	 comparable	 to	other	
platforms.	 Which	 is	 why	 it	 something	 you	 should	 investigate.	
Considering	the	profit	you	can	make	marketing	your	customized	
video	templates,	the	minimal	cost	could	be	well	worth	it!	

	

	

	

	

	

	

	

	



MeetUp	

	
	
MeetUp	 is	 where	 individuals	 with	 similar	 interests	 go	 to	 socialize	
and	network.		
	
To	 tap	 into	 this	potential	resource,	all	you	need	to	do	 is	register	an	
account	 in	MeetUp,	develop	your	profile,	 then	 find	Meetups	 in	your	
area	with	the	niche	keywords	you	choose.	You	can	present	yourself	
as	 a	 digital	 video	 marketing	 expert	 who	 can	 help	 them	 with	 their	
marketing	needs.	

MeetUp	is	a	great	platform	to	help	you	build	a	reputation	as	well	as	
develop	 business	 relationships.	 Best	 of	 all	 you	 can	 establish	 these	
relationships	 more	 quickly,	 and	 easier,	 as	 opposed	 to	 joining	 a	
temporary	community	gathering.	



	

How	To	Approach	Local	Businesses	
There	are	many	different	ways	approach	potential	new	business	
customers.	In	any	case,	always	remember	to	Present	Yourself	As	A	
Professional.	

Direct	Email/Message	

Sending	an	email	 or	Facebook	message	 is	probably	 the	 simplest	
way	of	 introducing	yourself	 to	a	 targeted	business.	 It	 can	be	 the	
quickest	method	of	getting	a	response	if	done	properly.		

Here	are	a	few	important	things	to	keep	in	mind	in	order	to	send	
out	an	effective	email/message:		

- Create	a	YouTube	channel	under	your	businesses’	name	and	
upload	 the	 videos	 you	 have	 to	 offer.	 After	 introducing	
potential	 customers	 to	 your	 business	 via	 email,	 include	 a	
link	 to	 send	 them	 your	 YouTube	 channel	 to	 view	 your	
portfolio.	 Setting	 up	 a	 business	website	 is	 an	 even	 greater	
tool	 for	 gaining	 customer	 confidence	 and	 attracting	 more	
sales.	



	
- Invest	a	little	of	your	time	by	simply	creating	a	custom	video	
with	your	potential	customer’s	 logo	and	 information	added	
channel	 (remember	 to	 always	 add	 a	 watermark	 before	
sending	 your	 customized	 videos).	 You’ll	 be	 surprised	 how	
often	 this	 leads	 to	 an	 instant	 sale	 once	 your	 targeted	
customer	 sees	 his	 or	 her	 businesses’	 name	 and	 logo	
prominently	placed	within	the	customized	video.	

	
- When	 sending	 out	 a	 customized	 video,	 always	 let	 the	
potential	 customer	 know	 there	 are	 no	 obligations.	 If	 they	
don’t	 like	 the	 video,	 they	 don’t	 lose	 anything.	 They’ll	 be	
more	 likely	 to	 check	 out	 the	 video	 knowing	 they’ve	 got	
nothing	to	lose.		

	
- Compare	 your	 video	with	others.	 Let	 them	know	 there	 are	
companies	 that	 charge	 thousands	 of	 dollars	 per	 minute	
while	 your	 videos	 are	 priced	 hundreds	 of	 dollars	 less	 for	
videos	that	are	just	as	good	or	even	better	quality.	

	

	

	

	

	

	

	

	



Surveys	

Here’s	a	unique	yet	powerful	strategy.		

Once	 you’ve	 identified	 potential	 clients,	 send	 them	 an	
email/message	 introducing	 yourself	 as	 a	 marketing	 specialist	
trying	 to	 collect	 information	 from	 businesses	 in	 his	 or	 her	
particular	niche.	Let	them	know	they	can	help	you	by	answering	a	
few	simple	questions.		And	for	helping	you	out	with	your	survey,	
they’ll	receive	a	free	gift.	

There	 already	 exist	 online	 survey	 providers	 you	 can	 access	 for	
free	including	Google	forms	and	Survey	Monkey.		

Here	 are	 some	 examples	 of	 what	 types	 of	 questions	 your	 quiz	
might	ask:	

- Do	you	care	about	online	marketing	(yes/no)	

- 	Do	you	have	a	Facebook	page	(yes/no)	

- 	Have	you	used	any	online	marketing	service?	(yes/no)	

- If	yes,	how	much	have	you	spent	for	online	marketing	

(provide	ranges	i.e	$0—$500,	$500—$1,500,	$1,500	—

$5,000,	etc.)	

- 	Do	you	know	about,	or	considered,	video	marketing?	

(yes/no)	

In	most	cases,	5	out	of	10	business	owners	who	take	the	survey	
will	ask	you	what	you	can	do	to	help	them.	

	

	



Free	gifts	

This	 method	 requires	 a	 little	 preparation.	 Take	 some	 time	 to	
create	 a	 short	 report	 on	 how	 video	 marketing	 helps	 local	
businesses.	 There’s	 a	 ton	 of	 information	 you	 can	 easily	 find	
online.	So	all	you	really	have	to	do	is	gather	the	information	then	
paraphrase	it	into	a	short	report	(usually	around	a	1000	words).	
And	at	 the	end	of	your	report,	position	yourself	as	 the	expert	 in	
video	 marketing	 and	 include	 your	 business’	 information	 to	
encourage	them	to	contact	you	for	more	information.	

	
When	you	have	the	report	ready,	email	targeted	business	owners	
letting	 them	 know	 you’ll	 send	 them	 the	 report	 for	 absolutely	
FREE,	and	with	NO	obligation	to	buy	anything.	

If	 you	 take	 the	 time	 provide	 valuable,	 current	 video	 marketing	
information,	 you’ll	 soon	 enjoy	 business	 owners	 contacting	 you	
back	to	ask	how	you	can	help	them.	

	

	

	

	

	

	

	

	

	

	



Relationship	First	

We	 all	 want	 to	make	 serious	money,	 right?	 But	 it	 takes	 a	 long-
term	 relationship	 to	 build	 a	 successful	 online	 video	 marketing	
business.	 If	 you	want	 to	go	 from	 just	 selling	pre-made	videos	 to	
owning	 an	 actual	 online	 marketing	 company,	 building	
relationships	with	business	owners	is	essential.		

In	 order	 to	 build	 relationships	with	 business	 owners,	 you	must	
first	BELIEVE	IN	YOURSELF.	In	actuality	you	may	not	possess	the	
special	 skills	 or	 knowledge	 of	 an	 experienced	 video	 editor,	 but	
you	have	at	your	disposal	professionally	produced	templates	that	
you	can	customize	into	videos	that	business	owners	will	love!	

Here	 are	 a	 couple	 of	 ways	 to	 start	 building	 relationships	 with	
business	owners:	

	
- Invite	 them	 to	 a	 private	 Facebook	 group	 where	 you	 will	
periodically	 give	 out	 valuable	 information,	 tips	 and	
consultation	on	how	to	do	online	marketing	the	right	way.	It	
may	sound	difficult,	but	don’t	worry,	just	do	a	Google	search	
and,	again,	you’ll	find	a	ton	of	information	to	help	you	come	
up	with	 a	wide	 range	of	 new	 topics	 to	discuss.	And	as	 you	
gather	this	information,	you’ll	soon	discover	you’re	actually	
becoming	 a	 true	marketing	 expert	 as	 you	 learn	 new	 ideas	
and	techniques	to	pass	on	to	your	customers.	

	
- Build	an	email	 list	of	 local	businesses	who	have	responded	
to	 your	 free	 reports.	 Then	 continue	 sending	 them	 useful	
information	regularly.		

Remember,	if	you	have	good	relationships	with	business	owners,	
you’ll	soon	discover,	in	addition	to	videos,	you	can	sell	them	other	
marketing	services.	



Maximizing	Your	Profits	
Sales	Strategies	

Here	are	some	good	ideas	to	help	you	close	more	sales:	

- Give	 business	 owners	 demo	 watermarked	 videos,	 and	 if	
they’re	 interested,	 let	 them	know	 that	 they	 can	 have	 these	
exact	videos	with	their	own	brandings.	

	
- You	 can	 give	 your	 clients	 the	 option	 to	 choose	 regular	 or	
square	 formatted	 video.	 Offering	 them	 a	 choice	 makes	
closing	the	sale	much	easier.	

What	to	Upsell	

- Adding	 a	 custom	 voiceover:	 You	 can	 easily	 charge	 an	
additional	$100	or	more	for	a	video	with	custom	voiceover	
that	mentions	the	business’	name.	 Just	go	to	Fiverr,	 find	an	
affordable	 voiceover	 artist	 and	 choose	 a	 ‘video	 sync’	 extra	
and	let	them	sync	the	voiceover	to	your	exported	video.		

	
- Uploading	 videos	 directly	 to	 YouTube	 and	 providing	
video	SEO:	This	is	a	great	add-on	service.	By	offering	to	add	
an	SEO	title,	description	and	proper	tags	to	your	customized	
videos,	you	can	charge	upwards	of	$100	or	more	above	your	
regular	 price.	 It	 could	 even	 be	 higher	 if	 you	 offer	 backlink	
building	for	better	ranking.	

	
- Currently	 there	 is	 video	 SEO	 software	 on	 the	 market	 that	
delivers	 fantastic	 SEO	 results	 for	 videos.	 You	 can	 use	 it	 to	
provide	 SEO	 services	 for	 your	 customers	 to	 bring	 in	
additional	income.		



	

Building	Long-term	Business	Relationships	

Once	you’ve	made	a	good	number	of	sales,	you	can	start	thinking	
of	adding	additional	services	to	your	online	marketing	business.		

Here	are	few	services	you	might	consider:	

- Video	 creation	 and	 YouTube	 channel	 management.	 Charge	
$1,000	for	2	videos	created	each	month	 in	their	niche,	plus	
video	SEO	and	channel	management.	

- Local	SEO	can	be	outsourced.	But	if	you	can	do	it	yourself	it’s	
a	great	way	to	add	extra	income.		

- Social	Media	Management	
- Email	Marketing	Management	
- Website	Design/Redesign	
- Paid	Traffic	Management	
- Content	Building	
- 	Responsive	Design	

If	you	don’t	want	 to	do	 it	all	by	yourself,	 team	up	with	someone	
who	possesses	 some	of	 the	 skill	 described	above.	This	way,	 you	
can	deal	with	the	clients	while	they	do	the	technical	work.		

	

	

	
	
	



In	Conclusion…	
Video	Marketing	 is	 rapidly	 becoming	 one	 of	 the	 fastest	ways	 to	
earn	 a	 living	 in	 the	 digital	 marketing	 world.	 There	 are	 tens	 of	
thousands	of	 individuals	making	quite	a	nice	 living	selling	video	
services.	But	it	isn’t	an	instantaneous,	sure-fire	method	to	get	rich	
quick.	It	will	take	a	lot	of	preparation,	perseverance,	and	patience.	
But	if	you’ve	truly	set	your	mind	for	success,	you	have	a	very	good	
chance	of	achieving	your	goal	as	a	video	marketing	entrepreneur.			

So	 practice	 customizing	 the	 12	 ADIMATES	 Video	 Templates	
you’ve	just	purchased	to	hone	your	editing	skills.		Then	apply	the	
advice	 offered	 in	 this	 transcript	 as	 you	 set	 up	 your	 online	
business.	 You’ll	 soon	 discover	 landing	 new	 business	 customers	
can	be	a	challenge.	But	it	can	also	be	a	lot	of	fun.		

Here’s	To	Your	Success!	

	


